[image: image3.jpg]H HARVARD UNDERGRADUATE
WOMEN IN BUSINESS



[image: image3.jpg]



[image: image1.jpg]H HARVARD UNDERGRADUATE
WOMEN IN BUSINESS




[image: image2.png]B

Business For Good




2011 Business for Good Competition

2011 Intercollegiate Business Convention 

Business For Good Competition
Table of Contents

Competition Overview                                                                                                                   3 

Prizes and Incentives                                                                                                                     4

Criteria and Rules                                                                                                                           5

Competition Timeline                                                                                                                    6 

Application Questions                                                                                                                    7
Social entrepreneurs are not content just to give a fish or teach how to fish. They will not rest until they have revolutionized the fishing industry.
-Bill Drayton, Founder, Ashoka Innovators for the Public
Competition Overview

In light of the 7th Annual Intercollegiate Business Convention’s focus on innovation and challenging boundaries, Harvard Undergraduate Women in Business is pleased to announce the 3rd annual Business for Good Competition. Social enterprise is reshaping the nature of modern business, becoming increasingly important as new businesses incorporate social responsibility into their missions. The Business for Good Competition will reward impactful social enterprise ideas among college students. We seek to facilitate creativity, innovation, and collaboration among social entrepreneurs, increase the visibility of social entrepreneurship, and encourage college students to consider social entrepreneurship as they move into the working world. 
Competition Structure

Starting September 1 and ending October 15, teams of students will submit their social enterprise business plans on the Business for Good Website. Students and competition mentors will have the opportunity to provide feedback on competition entries, and teams will be able to edit and refine their submissions before the final deadline. Five teams will be selected based on potential impact, innovation, and overall submission quality to present their ideas at the competition’s Finale Event at IBC 2011 in front of our judge panel. 

Competition Mentors
Experienced social entrepreneurs, including Harvard Business School students, will provide feedback to all entries received by October 1st.  
Prizes

All participants have the opportunity to be mentored during the application process; the winner and finalists receive a range of prizes, including exposure to corporate leaders, entrepreneurs, students, and more at the Intercollegiate Business Convention and through HUWIB outlets. More prizes will be announced later this fall.

Last year’s winner, Lauren Braun, developed a vaccination tracking bracelet for infants in Peru. She was recognized in front of over a thousand attendees at the 2010 Intercollegiate Business Convention, and she had the opportunity to gain experience from judges and last year’s sponsor. 
Competition Requirements and Rules

Participant Requirements
1. Teams – of up to five students - must be at least 50% female.

2. All participants must be college students.

3. All teams must be planning to attend or send at least one representative to the Intercollegiate Business Convention on October 2th at the Westin Boston Waterfront Hotel. Teams that are unable to do so will be disqualified.

4. Participants need not have implemented their proposals; however, if they have begun implementation, it must be under one year since inception to remain qualified. 
Competition Setup and Rules
1. Students must submit their business plans between September 1 and the final deadline of October 15 to be considered. Students must submit before October 1 if they wish to receive feedback on their submission from competition mentors. Plans should still be in idea-phase and not yet implemented. Teams must address all questions and heed word limits.

2. Plans must fulfill the definition of social entrepreneurship as explicated by Harvard Business School Professor Jane C. Wei-Skillern, as “innovative, social value-creating activity that can occur within or across the nonprofit, government, or business sectors.”

3. Three to five teams will be selected to present their ideas at the Finale Event at IBC 2011 October 28th. These teams will need to prepare a 2-3 minute “pitch” for the event, where a panel of judges will select the winner and first runner-up.

Judging
Submissions will be judged equally on quality of submission, innovation and originality, and real potential for impact. Incomplete submissions and those deemed offensive, at the discretion of Harvard Undergraduate Women in Business, will be disqualified.





      Competition Timeline

	September 1
	Competition website opens for submissions.

	October 1
	Competition deadline for teams that wish to receive feedback from competition mentors. 

	October 15- midnight 
	Final competition deadline. All submissions may be modified and edited until midnight on October 15.

	Late October

	Three to five teams will be notified of their finalist status. These teams will need to prepare a pitch (max 3 minutes) to present at the Finale Event at IBC 2011. 

	October 29

	IBC 2011 – Competition winner and first runner-up will be selected by panel of judges.

  


Business For Good Competition Application 
Team Name:

Number of Teammates:

Teammate Names:

School:

Year:

Is your team at least 50% female? :

Please answer the following questions. Be concise and do not exceed the word limits.

1. Abstract - Provide a brief (max 150 words) summary of your social venture. Please state whether your social enterprise is for-profit or non-profit.

2. Project Background - What is the problem you are attempting to solve? What is its magnitude? Who is your target audience? Why is this challenge important? (max 200 words)

3. Proposed Solution - Summarize your proposed social venture and how it intends to solve the identified challenge (max 500 words).

4. Innovation - How are other people approaching the identified challenge and why is your initiative unique and/or more effective? (max 300 words)

5. Timeline - What are the steps and goals necessary for full implementation of your initiative? Please provide a thorough timeline of project execution. (max 250 words)

6. Impact - How will you measure the success of your project? (max 200 words)

7. Team - Who is working on this initiative and why are they the right people to do so? (max 300 words) 

8. Partnerships - How are you collaborating with other initiatives and/or communities in developing your social enterprise? (Max 200 words)

9. Sustainability - How is your venture sustainable? Please include financial projections here. How much money is needed to start your venture? To sustain it? (Max 300 words) 

10. What sort of challenges do you anticipate in launching your venture, and how will you approach them? (Max 200 words)
� �HYPERLINK "http://hbswk.hbs.edu/item/5782.html"�http://hbswk.hbs.edu/item/5782.html�
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